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CHALLENGE

Known for having the “World’s Strongest Coffee”, In addition to their beans, grounds, and single-
Death Wish Coffee is a coffee brand that sells serve cups, Death Wish Coffee had a new cold
its products online and in select grocery stores brew product to add to their line-up the summer
across the United States. of 2019.

STRATEGY

As part of their launch strategy, the marketing try. To create a more organic experience, the
team decided to leverage influencers to spread influencers were sent as gifts without direction or
the word and increase overall exposure for the stipulations for sharing with their followers.

brand. The first step was to identify influencers
who had the reach and engagement that aligned
with their target audience.

TOP INFLUENCERS TOP POSTS

Using Sideqik Discovery, Death Wish Coffee
searched for micro-influencers with high
engagement based on their interests. With more
caffeine than your average cold brew, the brand
sought influencers who were fitness or gaming
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enthusiasts.
After identifying 44 influencers that matched
their criteria, the team sent packages containing
a case of cold brew for these influencers to
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The @DeathWishCoffee Cold Brew fairy appeared, O Rochester, New York
spreading caffeinated goodness everywhere!

Cold brew can preview from @DeathWishCoffee is the
OTHER thing getting me through #MondayMorning
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2,033 views
bigazrob Thankful for cold brev
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1,331 likes 2,448 likes

bigazrob Starting my morning off right! pattymseymourva While | was cut, the lovely group 4-packs available. .NOW... more
ik " e , at @deathwishcoffee sent me a il care package of " .
Sitting poolside with my World's Strongest Cold Brew their new Cold Brevi-... more 5:24 PM - Jun 17, 2019 - Twitter for Android View all 16 comments

on this hot § & Arizona day! .

1 / @ 300mg of caffeine per can
@ Only 15 calories... @pattymseymourva 9 Retweets 74 Likes
@thesteveorlando @ smooth taste, never bitter
Get yours today head over to:
*s deathwishcoffee.com e» @ronmarz
@bigazrob

RESULTS

Working with highly engaged micro-influencers in a 605% ROI based on the cost of shipping
paid off for Death Wish Coffee. In the month of product. With Sidegik, the Death Wish Coffee team
the product launch, these influencers generated was also able to easily see how their efforts paid off
thousands of dollars in earned media value resulting with automated ROI and content tracking.
Influencers Earned Media Value R.O.I.
Social Engagements Impressions

E SID EQ 1K Fueled by our team’s expertise in social engagement, Sideqik is the only end-to-end solution that enables brands to find relevant

influencers and activate consumers in a meaningful way - taking you from discovery to engagement to grow your brand.




