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INtroduction

Influencer marketing continues to grow at an explosive pace year to year. Just
from 2020 to 2021, the market’s value grew from $10 billion to $13.8 billion.

Statistics show that consumers trust influencers on their purchasing decisions

more than they do from traditional advertising, so using them for your brand
campaigns is key to maximizing your revenue this year.

But not all influencers are created equal, especially in terms of what they can do
for your brand. By learning more about the different types of influencers, along
with some key attributes that make some a better fit for your campaigns, you'll be

poised to make better partnership decisions, and watch your ROIs soar in 2022.

$10B $13.8B

influencer market value in 2020 influencer market value in 2021
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TYPES OF INFLUENCERS

Mega influencers

These are the influencers that have at least 1 million followers across all their platforms. They can be anything from A-list

celebrities and professional athletes, to individuals that are massively successful in their particular niche.

PROS

As you might imagine, there are

some serious advantages

working with Mega Influencers.

to

Reach - By raw numbers alone, this

tier reigns supreme on overall reach.

When you have a name and face like

Rihanna,LebronJames, or Chris Pratt

attached to your campaign, a large

audience will immeaiately notice

your product.

Experience - Most of the influencers
you'll work with at this level will

have a level of experience and

professionalism you might not get
from lower tiers. They know how
marketing campaigns work, they

Know how to present themselves to

the public and the board room, and

they usually have assistants to help

Keep communication consistent.
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CONS

But you should also be aware that Mega Influencers bring their own unique

set of challenges to the table.

Scheduling - Influencers on this
level have a large number of entities
constantly competing for their time
and attention. Between filming
schedules, season schedules, and
other responsibilities, they are
constantly busy. No matter how badly
you might want that one name that’s
perfect for your brand, the timing may
not work for them. Some names on
this level already have their schedule
planned out a year in advance at any

given time.

Cost - These influencers do not come
cheap. They're used to massive fees
and payouts for their time. Most of the
time, they're worth the price. But make
sure your budget is ready to handie it.

Most
influencers at this level are

Personal issues -
smart enough to protect their
own personal brand, or have
managers for that purpose. But a
sudden scandal or controversial
quote can turn your ace in the
nole into a nightmare with one
impulsive action, post, or tweet.
Forexample, the rapper DaBaby
was dropped from many major
music festivals and brands
after he made homophobic
comments on stage at a concert
in 2021. If you're not quick to
respond when this happens,
your brand could be seen as
condoning or even supporting

the controversy.




TYPES OF INFLUENCERS

Macro Influencers

Just a step below the Mega Influencers, Macro influencers are the people who've made a name for themselves on nontraditional media like
Youtube or Tik Tok. They also can include C or D-list celebrities, and other famous people who just aren’t as strongly in the limelight as mega
influencers. In the gaming sphere, most famous streamers and esports competitors fit into this category. By social media metrics, these are the

types who have somewhere between 100,000 to one million followers.
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PROS

Macro influencers can be a sweet spot for a lot of marketers to work with. They're
famous enough to have good reach, professional enough to handle what your

campaign demands, and generally lower stress on what they demand.

Social media expertise - They're
usually more savvy with social media
platforms than larger celebrities,
since so many of them achieved their
level of following by building it from
the ground up. Their knowledge of
social media platforms, and what
works best can be invaluable.

Creativity - Since you’re working with
influencers that found a way to make
their content stand out on crowded
social media platforms, you know that
they have creative ideas. They can
offer their own suggestions to optimize
your campaign from their end that you
might not have been aware of before.

Direct communication - With
Mega Influencers, you can often
find yourself not even working
directly with that influencer. Instead,
often you’ll be working with their
assistant, manager, or some
other kind of handler where you
communicateyourneeds,andhope
that your desired messaging and
tone shine through in the finished
product. Macro influencers, on the
other hand, will often work with you
directly, taking out the middleman
so that they’ll immediately have an
understanding of what you want
out of the campaign.

CONS

Scheduling - Even though
this won't be as pronounced
an issue as it can be with
Mega Influencers, Macro
Influencers are still  very
busy people. They have
their own content creation
schedules, communities to
manage, and relationships
to support. On time critical
campaigns, give yourself as
much time as possible in the
preparation stages to plan
out the campaign with them
and make sure that they can
deliver on what you need.





















